Make outstanding dairy-free
beverages for you, and to
benefit the greater good.

The process of making
plant-based beverages is
not easy or fast, but Mooala
makes it fun with the help
of our friendly namesake
brand ambassador: Mooala
Koala. He has spots like a
cow but lives in a tree. He’s
pretty much like a regular
koala, except he picks
nuts, seeds and fruit from
his favorite trees, blends
them into delicious
organic plant-based milk
beverages in a secret
Mooala factory, and

leaves bottles at your
favorite local grocery
store. Then he hides and
waits for you to pick

them up.
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When presented with a challenge, find a solution. That’s exactly what Mooala
Founder and CEO Jeff Richards did. He was diagnosed with one of the most
common inherited conditions in the world - lactose intolerance - and had to
make the dreaded switch to dairy-free products. Just because he was among
the approximately 65 percent of the human population who can’t digest lactose,
however, he didn’t want to sacrifice flavor.

Richards embarked on a mission four years in the making. His goal: to craft tasty
organic, plant-based beverages from real ingredients. In 2012, he began tinkering
with recipes in his apartment kitchen until he knew he'd captured joy in a bottle,
finding the right balance of flavor for his coffee, smoothies and cereal. Then, he
wanted to share it with the world.

Dallas-based Mooala was launched in 2016 with Original Almondmilk, Vanilla
Bean Almondmilk and Original Bananamilk. Chocolate Bananamilk was added in
2017 with other flavors soon to follow.

Since its inception, Mooala has been focused on delivering high quality, dairy-free
beverages made from real, organic ingredients at a family-friendly price point.
Mooala’s surge in popularity has been driven by consumer demand for delicious,
certified organic alternatives to dairy.

Mooala secured $5 million in equity capital late 2017 to increase production
and expand its distribution networks. The financing is being used to facilitate
Mooala’s growth into new markets, including the Northeast and Midwest.

Currently, Mooala is available through approximately 1,500 retailers including
Whole Foods Market, Wegmans, ShopRite, Costco, Albertsons-Safeway, Giant
and Stop & Shop.

Mooala supports faith-based nonprofit micro finance organizations in
impoverished countries. These groups offer entrepreneurs and economies with a
“hand up” - not a hand out - and provide tremendous support to communities in
need. A portion of all Mooala sales go to support these organizations.
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Dairy-Free & Nut-Free

Original
made with real
bananas & cinnamon
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7770%(@ I Organic, Plant-Based Beverages

Made with simple, organic ingredients, Mooala’s plant-based, dairy-free
products give those with lactose intolerance or nut-free diets delicious options
with uncompromised quality. The brand, which includes its signature Original
Bananamilk and Original Almondmilk, has grown tremendously since it was
officially launched in 2016 and is now available at approximately 1,500 natural
grocers, conventional grocers and club stores across the U.S.

PRODUCTS
Mooala offers a suite of dairy-free beverages perfect for the whole family. More
products are planned for release in 2018 and 2019.

Original Alimondmilk, Mooala’s first recipe, features roasted almonds to enhance
flavor and is sweetened by a bit of honey. It contains no processed sugar with just
60 calories and 5 grams of sugar per serving. Honey-nut deliciousness!

Vanilla Bean Almondmilk blends real organic vanilla beans and extract with
blanched almonds and just a touch of cane sugar. One serving contains 60
calories and 5 grams of sugar. It’s like vanilla bean ice cream, but without the guilt!

Original Bananamilk - the industry’s first organic, nut-free, dairy-free, and soy-free
bananamilk - fuses pureed bananas and roasted sunflower seeds with cinnamon
and sea salt. A single serving contains about as much potassium as one third of a
banana with only 3 grams of sugar (from the bananas) and 60 calories. You have
to try it in coffee!

Chocolate Bananamilk takes Original Bananamilk up a notch by adding organic,
fair trade cocoa. (You had me at chocolate). Its 10 grams of sugar and 90 calories
per serving put it well below typical chocolate milk. Chocolate covered bananas
in a bottle!

FOCUS ON FLAVOR

Mooala products are more than just tummy-friendly dairy-free beverage
alternatives, they also are packed with flavor from real ingredients. In fact, the
great taste of Mooala Bananamilk and Almondmilk is winning over fans and driving
consumer demand at breakneck speed. In 2017, Original Bananamilk was tagged
in a Buzzfeed trending article as “23 Underrated Costco Groceries That You're
Seriously Missing Out On!” Mooala was also selected as a Supply Side West CPG
Editor’s Choice Awards finalist.

UNIQUE MOOALA PRODUCT ATTRIBUTES
- USDA-certified organic
- Made with simple, real ingredients
- Kosher
- Non-GMO
- Free of dairy, carrageenan and that pesky gluten
- Kid-tested and kid-loved
- Original Bananamilk and Chocolate Bananamilk are nut-free and vegan
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JEFF RICHARDS | Founder and CEO

Jeff Richards is a recovering former investment banker. After being diagnosed
with adult-onset lactose intolerance in 2012, Richards was miffed at the lack of
decent dairy-free milk options available for his coffee, smoothies, and cereal. On
nights and weekends, he played the role of mad scientist and created his own
homemade recipes in his apartment kitchen. In 2016, Richards walked away
from his finance career to take the full-time plunge into Mooala with a vision of
changing the world (or maybe just the dairy aisle).

Prior to Mooala, Richards was a Vice President with the Merchant Banking Group
of BNP Paribas. At BNP Paribas he was responsible for managing the execution
of private equity-backed debt and equity financings in the consumer products,
industrial, and energy industries. From 2009 to 2011, Richards was a member of
the Fifth Third Bank M&A team (formerly Challenger Capital Group) where he
executed buy-side M&A, sell-side M&A, and private placement engagements.

Richards is a passionate venture capital investor and currently serves as an
advisor to food brands like Peapod, Iconic Protein, and Somma Food Group.

Raised in Cypress, Texas, Richards earned his Bachelor of Business Administration
in Finance from Baylor University. He lives in Dallas.
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SEAN SUNDBY | Vice President of Sales & Operations

Sean Sundby joined Mooala as Vice President of Sales & Operations in February
2017. Sundby is responsible for business development, which includes
establishing relationships with new customers and leading Mooala’s broker
force. He also manages the day-to-day operations of the business. Prior to joining
the Mooala team, Sundby spent nine years as a Broker with the Dallas Global
Corporate Services Team at CBRE where he procured and executed multi-market,
multi-transaction engagements for corporate clients.

Sundby graduated from Baylor University with a Bachelor of Business
Administration in Real Estate, Finance, and Marketing.

JORDAN CAMPBELL | Vice President of Marketing

In July 2017, Jordan Campbell joined Mooala as Vice President of Marketing. She
is responsible for the strategy, implementation, execution, and management

of Mooala’s marketing activities. Before joining Mooala, Campbell served as the
Digital Marketing Manager for la Madeleine French Bakery and Café where she
led marketing strategy development and execution across all digital channels.
Campbell also honed her skills with stints at marketing and advertising firms,
including TracyLocke and Slingshot, where she developed and executed
marketing campaigns for blue chip companies like Pizza Hut, Borden Diary, IHOP,
Corner Bakery Cafe, and Jack Daniel’s.

Campbell graduated from Baylor University with a Bachelor of Business
Administration in Marketing.
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